
› Tencent’s share buyback programme should 
result in the group increasing net asset value 
per share

› Increase of 8.2% in NAV per share for 
shareholders since the beginning of the 
repurchase programme

› Ongoing repurchase programme to continue

Value creation for the group in terms of 
the share-repurchase programme: 

US$30bn

Snapshot FY24
Strong financial performance

Revenue1 (US$’m)

31 393 31 744

28 342

2021 2022 2023 2024

33 367

Trading profit1 (US$’m)

1 Presented on an economic-interest 
basis from continuing operations.

2021 2022 2023 2024

5 468

5 053

3 606

5 798

› >13 000 associates have the Prosus AI Assistant 
available

› Deployed GenAI across a wide range of use 
cases. iFood has deployed a GenAI-powered 
assistant to further support the work of customer 
service teams, increasing customer satisfaction 
by 36%. OLX uses automatic image detection for 
moderation, resulting in over 98% automation

>550 data scientists now part of the 
Prosus AI community

› Prosus is a foundational supporter of the new 
AI governance professional certification

› 40 professionals across our group are preparing 
to obtain this certification with dedicated support 
from the Prosus privacy office and Prosus 
AI team

A diverse team of 31 people in 
data privacy roles in 10 jurisdictions 
across the globe

› The board recommends that holders of ordinary 
shares N receive a distribution of 10 euro cents

› Holders of ordinary shares B and ordinary 
shares A1 will receive an amount per share 
equal to their economic entitlement as set out 
in the articles of association

Some 43% increase in Prosus 
dividend to free-float shareholders

› Appointed new chief executive effective 
10 July 2024

› Reviewed and interviewed some 60 high quality 
internal and external candidates, each with their 
own unique strengths and merits

› Ervin Tu will take on the new role of president 
and CIO

Fabricio Bloisi appointed as 
chief executive 

› Refined and flattened our organisational 
structure which better aligns with our strategy for 
sustainable growth

› Team and culture play a critical role in achieving 
our long-term goals and reigniting our legacy 
of building and investing in exceptional 
businesses for sustainable returns

Our culture – 
Connect. Build. Thrive.

› Direct taxes levied: US$845m and indirect taxes 
collected: US$367m

› Prosus’ approach to tax centres around paying 
taxes in the countries where we operate

Total taxes paid

US$1.2bn

› This confirms that our climate change 
commitments are aligned with the Paris 
Agreement

› A 100% reduction in absolute scope 1 and 
2 GHG emissions by FY28 from FY20 base year, 
in line with a 1.5°C climate scenario

› Reduce our absolute corporate scope 3 GHG 
emissions from air business travel by 30% 
by FY30 from FY20 base year

› Committed to ensuring that over 50% of our 
portfolio companies, measured by invested 
capital, will have set their own science-based 
reduction targets by FY30

The Science Based Targets 
initiative (SBTi) has verified our group 
reduction targets

› Ecommerce profitability and cash flow 
generation achieved six months ahead 
of our stated timeline

Path to profitability

1 / 3Group overview Performance review Sustainability review Governance Financial statements Other information


